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BRAND ARCHITECTURE8.1 

Introduction
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ACU is a complex organisation with many different entities including 
directorates, departments, faculties, schools, clinics, research entities, 
student life, community engagement, media and publications and 
places and facilities, each engaging with a variety of audiences.

As we aim to tell a coherent story about ourselves, it is important to ask 
how those entities relate to our brand through nomenclature, branding 
devices and their own look and feel.

That is what a brand architecture is about: establishing roles and relationships 
across various entities and bringing them to life through clear design principles.

The following pages outline our brand architecture principles. They establish 
a simple set of rules while, at the same time, acknowledging that different 
entities may need to relate to our parent brand in different ways. 
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BRAND ARCHITECTURE8.2 

Introduction
Overarching imperatives
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Emphasise the ACU parent brand above 
all else. Our sense of identity comes first and foremost 

from the overarching organisation we belong to.

Establish a clear branding hierarchy. Eliminate redundant use of different branding
devices in the same piece of comms.

We are a reputable institution and certain 
entities must carry more weight.

It’s less about how ACU is structured, and 
more about what it offers to its audiences.

A coherent brand architecture implies 
a coherent and cohesive organisation.

Inject more authoritativeness in some 
branding devices.

Communicate from an externally 
focused perspective.

Bring key activities closer to the ACU core,
by adding breadth to the look and feel.
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